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( i B A R I A selection of creative projects exploring visual communication through typography,

composition, color, and graphic experimentation.

From advertising campaigns and brand identities to promotional posters and print

G A p h i C D es i g N design, each project reflects a distinctive visual approach, combining artistic

expression with purposeful design

I O I 2 T F O |_ I O Bold concepts. Thoughtful composition. Distinctive visual identities.
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World Elite Cup 2027

Sports event advertising built around a
dynamic composition, bold typography,
and strong visual hierarchy. Dramatic
imagery, contrasting colors, and
carefully structured information create an
energetic promotional design that
balances visual impact with readability.



DEUBL & combines
high-performance winter
sportswear with bold
contemporary design and
uncompromising quality.
Technical protection,
premium materials and a
distinctive silhouette—built
for those who push harder,

ride faster and never follow.

Deublé | Winter
Sportswear Campaign

A coordinated advertising campaign
combining contemporary sportswear
imagery, bold typography, and a
high-contrast color palette. Consistent
branding, image treatments, and
dynamic layouts establish a cohesive
visual identity across three
complementary advertisements.
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sportswear with bold
contemporary design and
uncompromising quality.
Technical protection,
premium materials and a
distinctive silhouette—built
for those who push harder,
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Logo construction Your Color Palette

Each circle is precisely tangent to the adjacent circles and to the outer boundary defined
by the largest circle. With the exception of the two upper circles that form the tree canopy,
all circles are contained within the largest circle. This intentional extension beyond
the boundary adds depth,
dimension, and a sense

of organic growth

The logo is constructed

to the mark.

Three highlighted
circles, emphasized
through color or
contrast across

the brand elements,

Inspired by nature and

timeless materials, the Canopy

Forest Green

HEX #2F5D51
RGB 47,93, 81
CMYK  81,43,67,31

Copper
HEX #B87332
RGB 184,115, 50

Secondary

Sage

HEX #A8B99B
RGB 168, 185,155
CMYK  36,18,44,0

Sky Blue
HEX #81B9E4
RGB 129,185,228

Dark Spruce

HEX #183A2E
RGB 24, 58,46
CMYK  83,51,73,58

Deep Charcoal
HEX #2E3133
RGB 46, 49,51

Graphite Gray

HEX #5D5D5D
RGB 93,93, 93
CMYK  63,0,0,0

Medium Gray
HEX HATATAT
RGB 161,161, 161

subtly form the initials CMYK

: o
using a geometric grid & Stone color palette reflects

based on the Golden Ratio C and S, creating
meaningful connection to modern adventure,

23,59,93,8 CMYK  47,15,0,0 CMYK  73,64,61,59 CMYK  37,0,0,0

and the Fibonacci sequence.

The clrclez.and their the Canopy & Stone name. craftsmanship, and

proportions follow this authenticity. Applied

consistently across products,

naturally harmonious system The small circle at the base

to create balance, unity, and symbolizes a stone resting beneath the tree, visually connecting the two elements packuging. UPPC"'eL print, and -
Warm Sand Stone Gray White

; _ HEX #D8CTA2 HEX #ABA399 HEX #FFFFFF
cohesive and recognizable RGB 216,199, 162 RGB 168, 163, 153 RGB 255, 255, 255

premium brand identity. CMYK  15,19,38,0 CMYK  36,31,37,1 CMYK  0,0,0,0

a timeless visual identity. of the brand name—Canopy and Stone-into a single, cohesive identity. digital media, it creates a

Your Primary Vertical Logo

Your Identity Fonts & Guidelines

Canopy & Stone | Brand
HEADING 1 (H1) 20/, Sgtigsiroccs RTINS

e When web fonts fail to load or when working

» Typeface & Weight: Josefin Sans, Bold § oeegiienimentiteniencelad:e within locked environments (such as internal

The wordmark is set at

one-third the height of the

mark with a clear space equal

to one-eighth of the mark's
height. It uses Semplicita Pro
Medium, and its proportions
and spacing are fixed to
ensure consistent recognition

across all applications.

Canopy
& Stene

*» Case Treatment: ALL CAPS ONLY

¢ Desktop Size: 48 px

* Desktop Line Height: 58 px (120%)

* Mobile Size: 32 px

+ Mobile Line Height: 40 px

» Tracking / Letter Spacing: -1% (-0.48px)
* Paragraph Spacing Below: 24 px

HEADING 2 (H2)

— SUBTITLES & SECTION HEADERS

« Typeface & Weight: Josefin Sans, Regular
» Case Treatment: Sentence case

+ Desktop Size: 36 px

+ Desktop Line Height: 46 px (128%)

+ Mobile Size: 26 px

+ Mobile Line Height: 34 px

+ Tracking / Letter Spacing: 0% (Opx)

* Paragraph Spacing Below: 16 px

» Desktop Size: 15 px

« Desktop Line Height: 24 px (160%)

« Mobile Size: 14 px

« Mobile Line Height: 22 px

« Tracking / Letter Spacing: +1% (+0.15px)
« Paragraph Spacing Below: 14 px

- Ugpfaes scwﬁm Sacnamante Pro, U{i}m

* Care Theatwant: Sentinnce. case

'Q_‘Jmmf S‘-T Qe p

'Q‘Jmmf Line Shujh 30 pa

- cMabile QT 20 g

- cMabile Lime S‘ﬁujﬂa 26 px

. G_‘J“mlwcr / Lt wa? 0% (odm)

'MT'ERHE& uummd.:&m&dw#mm&miﬂ.m
mmﬁm?mf!ﬂunmimfmmwm% AWE?
[P0 B g i g )
st and pearality Nows s for bisdim Bl oy,
I T L
J@f accent tud b ome on fuser Mﬂmufmm&}&%

il

email newsletters, Microsoft Word, or
presentation slides), use these native system
alternatives:

* Primary System Fallback: Century Gothic

+ Universal Web-Safe Fallback: Arial, Sans-Serif

TYPOGRAPHIC
BEST PRACTICES

THE DO'S

* Do flush-left align all body text longer
than two lines to optimize readability.

* Do ensure high color contrast against
backgrounds (minimum 4.5:1 ratio for
body copy).

» Do implement responsive line heights
on mobile screens to prevent layout
overlaps.

THE DON'TS

+ Don't compress, stretch, skew, or warp
letterforms under any circumstances.

+ Don't use the light or thin weights of
Josefin Sans for body paragraphs, as it
hurts legibility.

+ Don't apply all-caps styling to long
blocks of text; limit it strictly to
Heading 1.

A cohesive brand identity developed
through a considered combination of
logo design, typography, color, and
visual elements. The project explores the
relationship between organic inspiration
and contemporary aesthetics,
establishing a distinctive and consistent
visual language.

Selected highlights from the complete
brand identity package.




Brand Applications

e
CAEMPING ITEMS

Brand Applications

ERCHANDESIHG ITEME

Advenfure
begins with
intent,

s

Canopy & Stone — Brand Applications
Brand identity applied across multiple formats, combining
typography, color, and graphic elements to ensure visual

consistency.

Selected highlights from the complete branding package.
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ARCTIS

WINTER GAMES

Faster

A sports-inspired composition exploring
the visual representation of speed and
movement. Dynamic imagery, directional
elements, and expressive typography
work together to create a sense of
momentum, energy, and immediate
visual impact.
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UNSEEN _STATUS NE IVE
A conceptual poster exploring atmosphere, visual tension, and graphic Your Pl'i\laCY iIs THEIR concern.
storytelling. Layered imagery, controlled lighting, typography, and visual UNSEEN — Digital Rights Initiative

effects establish a distinctive mood while reinforcing the central message.
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VYRO | Surf Apparel

A contemporary sportswear
advertisement combining dynamic
photography, vibrant electric blue, and
minimalist branding. Strong image
placement, visual contrast, and
restrained typography create an
energetic composition focused on
movement and athletic performance.



VERASOL

cyewear

Vérasol | Luxury Sunglasses

A luxury advertising concept emphasizing refined typography, carefully
controlled composition, and warm gradient accents. The interaction
between fashion photography, color, and negative space establishes an
elegant, contemporary brand aesthetic.
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MAR\CHE AUX FLEURS

% PRINCESSE MARY |

60“60“[9 Hortic:ole

Din: m(hc O mal 2027

Marché aux Fleurs

A decorative graphic composition
combining expressive typography, floral
elements, and a carefully coordinated
color palette. The project explores visual
rhythm, ornamental detail, and the
integration of illustration within a
structured layout.




HomeMarket

“Wicked Finds.

= ;'_ Frlghtfully Good PrlceS

WITCH, PLEASE! |
Halloween Retail Campaign

A playful seasonal advertising concept
combining cinematic imagery, expressive
typography, and bold color contrasts.
Dynamic composition, layered effects,
and humorous visual storytelling create a
distinctive promotional identity for a
Halloween retail campaign.
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Dia de los Muertos

A vibrant cultural event poster
integrating traditional Mexican-inspired
decorative motifs with contemporary
graphic design. Rich colors, ornamental
floral compositions, expressive
typography, and layered imagery create
a celebratory visual identity.



Pumpkin Patch

A playful autumn composition combining exaggerated perspective,
vibrant seasonal colors, and expressive typography. Dynamic imagery,
dramatic foreshortening, and layered visual effects create an
immersive, energetic design with a touch of surreal humor.
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International Language
& Culture Festival

“A different language offers a different vision of life.” .
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Celebrating Diversity
Through

Language,

Art & Tradition
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d sy a19ym noK s|91 3| *ain3nd e jo dewpeol ay) st abenbue, | 1ulj|94 0d1ISPaI4

o

VOICES

A conceptual graphic design project
exploring the relationship between
typography, imagery, and visual
communication. Composition, contrast,
and hierarchy are used to strengthen the
message and establish a distinctive visual
identity.
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prer nces for every vus‘tor Whether

St

L,Tflﬁﬁ'?e expmecturesque beaches,
enjoying waterfront dir ining, watchlng

- spectacular sunsets, or uncovering
: Callforma s hlstorlg_treasures,ihrs area
capture&the very essence of Southern
- California's coastal lifestyle.

Trifold Brochure

A print design project focused on information architecture, editorial layout, and
typographic hierarchy. Structured content, consistent alignment, and balanced
spacing support readability while maintaining a cohesive visual presentation
across multiple panels.

PACIFLC BEACH g
MISSION BEACH ™%a

OCEAN BEACH -_fgggm:,:f
POINT LOMA

SAN DIEGO, CALIFORNIA - CRYSTAL PIER

" OCEAN BEACH &0
| ARMERS IRKET

CABRILLO
< NATIONAL
| MONUMENT §

85 LIGHTHOUSE

= * TIDE POOLS
:: (ROCKY POINT)

lively oceanfront boardwalk, beautiful

sandy shores, and endless outdoor

lies. From biking and beach volleyball

urfing and waterfront dining, it's the

act place to soak up the sun and enjoy

San Diego's relaxed coastal lifestyle.

ts laid-back
sphere, iconic

pier, local boutiques,

vibrant farmers market. With scenic

ocean views, surfing, and breathtaking

sunsets at nearby Sunset Cliffs, it's a

avorite destination for visitors seeking

an authentic California beach town.

Pacific Beach Pacific Beach is a lively
coastal neighborhood known for its wide
sandy beach, scenic boardwalk, great
surfing, and vibrant dining scene. Whether
you're catching a sunset from Crystal Pier,
riding the waves, or exploring local cafés
and shops, Pacific Beach offers the perfect
Southern California beach experience.

Point Lomais a
scenic peninsula
where history,
nature, and
panoramic ocean
views come

~ together. Explore

x the historic

| lighthouse, visit
Cabrillo National
Monument, discover

| tide pools, or enjoy
the waterfront at
Shelter Island while
taking in spectacular
views of San Diego

§ Bay and the Pacific

@ Ocean.
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Real Estate Flyer

A commercial print design emphasizing clear information hierarchy, structured
layout, and professional visual presentation. Typography, image placement,

spacing, and color are coordinated to communicate property information
effectively.
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gbartchrys.com

gbartchrys@gmail.com

Pacific

Seach | San

Diego | California




